Long-term Investing for Wealth Expansion
THEME:

THE RISING GLOBAL MIDDLE CLASS

THEME THESIS: The emerging market consumer has truly started to emerge. Consumer spending in emerging market
economies is likely to continue to accelerate in the decades ahead, led by growth in Asia.
Rationale
The political, economic and technological transformation
of a post-Cold War world gave rise to a global economy
with billions of new consumers, producers and savers.
Manufacturing industries moved from advanced economies
to the developing world, helping to create over 525 million
jobs worldwide since 2000.1
The combination of urbanization and rising employment in
emerging market economies has led to rising standards
of living. In East and Southeast Asia alone, 350 million
workers have risen above the poverty level (income less than
$2 per day) since 2000.2
The acceleration of consumer spending in emerging
market economies is likely to continue for decades,
led by growth in Asia. It is estimated that by 2020 Asia
will be home to more than half of the world’s middle-class
population, and by 2030 Asia’s middle-class population is
projected to exceed 3.2 billion.3
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China is already the world’s largest market for
automobiles, with sales having surpassed both the United
States in 2009 and Europe in 2010.5 With China’s per capita
gross domestic product (GDP) set to rise over $10,000,
automobile sales in China should continue to accelerate
and may exceed those in the United States and Europe
combined in the decade ahead.
With the potential for billions more to rise out of poverty
to join the middle class in the decade ahead, consumer
spending in emerging economies will likely become
increasingly more discretionary toward:
• Personal and household goods and services
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• Educational opportunities for children
• A greater focus on environmental issues such as
addressing air and water pollution and food quality
concerns

Consumer spending on goods and services in emerging
economies does not typically exhibit a linear pattern. A
key moment for consumer products occurs when a majority
of a country’s population can afford the good or service. At
that moment, consumption of those products rapidly
accelerates.4

Please refer to important disclosures on page 2.

1

Long-term Investing for Wealth Expansion – continued
THEME:

THE RISING GLOBAL MIDDLE CLASS

POTENTIAL BENEFICIARIES

POTENTIAL RISKS TO OUTLOOK

• Multinational corporations domiciled in developed
economies that provide goods, services, technology and
infrastructure consistent with the consumption patterns in
emerging economies as income levels rise

• An overall global economic slowdown

• Local affiliates of multinational corporations that trade on
local exchanges
• Locally based providers of consumer goods and services
in emerging market economies

• A rise in protectionism that slows down or reverses
growth in global trade
• A regional or global conflict or pandemic that inhibits
development of emerging market economies
• Policies in individual countries that hamper economic
development and growth

POTENTIAL INVESTMENTS FOR
CONSIDERATION
• Global and local consumer product and service
companies at various stages of a country’s economic
development and income thresholds (basic goods,
discretionary household and personal goods, services,
luxury goods)
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